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MANIFESTO

LE PALETTE IS A
CONSULTING AGENCY
ADVISING ON
COMMUNICATION AND
PRODUCTION OF CULTURAL
CONTENTS.

LE PALETTE SUPPORTS
COMPANIES, ARTISTS,
DESIGNERS AND
PHILANTHROPISTS CRAFTING
CONTEMPORARY CULTURE.

lepalette.it
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GROWING CRAFTING CONNECTING
TALENTS CONTENTS COMMUNITIES

BASED IN MILANO AND SHANGHAI

LE PALETTE APPROACHES EVERY PROJECT AS A
CURATORSHIP: SUPPORTING TALENTS, DESIGNERS AND
ARTISTS SEEKING REPRESENTATION IN EUROPE AND ASIA.
ACTIVATING COLLABORATIONS THROUGH CULTURAL
CONTENTS FOR COMPANIES AND PUBLIC INSTITUTIONS.
GENERATING A POSITIVE SOCIAL IMPACT FOR
COMMUNITIES THROUGH MEANINGFUL ENCOUNTERS,
CORPORATE TRAININGS AND CULTURAL EVENTS.
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OUR APPROACH
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GROWING
TALENTS

SCOUTING TALENTS AND
SUPERVISING ARTISTIC
PROJECTS IN THEIR
ENTIRETY (CONCEPT,
SOURCING, ARTISTIC
DIRECTION, PARTNERSHIPS,
COMMUNICATION).
WORKING AS A
COLLECTIVE REPRESENTING
EMERGENTS AND
ESTABLISHED ONES.

lepalette.it



FOR ART AND CULTURE THERE
IS NO SUCH A THING AS

07/24 SOCIETY.

LE PALETTE AIMS TO FIND THE
RIGHT PLACE AND TIME FOR
EVERY ARTIST TO BE SEEN,

THISISNOT | sz
AGALLERY |25

WE MIGHT COLLABORATE
WITH GALLERIES BUT OUR
GOAL IS TO BRING CULTURE
EVERYWHERE TO EVERYONE.

LEPALETTE.IT



CATEGORIES
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N1 N2

PHOTOGRAPHY ILLUSTRATIONS

N4 NS

3D AND DIGITAL SCULPTURE

lepalette.it

N3

COLLECTIBLE
DESIGN

N6

PAINTINGS
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CRAFTING

CONTENTS

CRAFTING EACH MESSAGE
REACHING A SOCIAL
IMPACT.CAMPAIGNS
ENCOMPASS EDITORIAL
CONTENTS,
COMMUNICATION TOOILS,
MEDIA AND SOCIAL MEDIA
PLANS. OUR
MILAN/SHANGHAI TEAM
WORK CLOSELY TO LET
BRANDS MESSAGE
RESONATE THROUGH NOT
CONVENTIONAL
CONTENTS.

lepalette.it
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THIS IS NOT
MARKETING

LEPALETTE.IT

FOR COMPANIES THERE IS NO
SUCH A THING AS SOCIETY.

LE PALETTE IS ONLY FOR
RESPONSIBLE COMPANIES
AWARE OF THE VALUE THEY
CAN GENERATE, THROUGH
"SOCIETING" AND
COMMUNICATION.

CRAFTING STRATEGIES WITH
AN EYE ON CULTURE, UN
GOALS AND ESG.

LIVING CONTEMPORARY AND
WILLING TO LAST CENTURIES.
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ART CROSS OVER SOCIAL MEDIA POP UP
PROJECTS CONTENTS CONTENTS

N4 NS N6

HERITAGE AND MUSEI DI CATALOGUES
ARCHIVE IMPRESA CURATORSHIPS

CATEGORIES
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CONNECTING

COMMUNITIES

CULTURE IS CONTAGIOUS A
NEVER ENDING CYCLE.

LE PALETTE AIMS TO
FACILITATE MEANINGFUL
ENCOUNTERS THROUGH
CORPORATE TRAININGS,
OPEN LECTURES AND
TALKS.

CORPORATE TRAININGS
FOCUS ON SKILLS UPDATE
AS WELL AS EMPLOYEE
ENGAGEMENT.EVERY
CONTENT IS CUSTOMISED
ACCORDING THE AUDIENCE
AND COMPANIES KPI.

lepalette.it



CATEGORIES
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N2

BRAND
DEVELOPMENT POSITIONING

TRAININGS
CORPORATE
CULTURE

B2B AND B2C
WORSHOPS

lepalette.it

N3

PARTNERSHIPS

N6

ESG EXTERNAL
ACTIVITIES
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THIS IS NOT
A COMPUTER

LEPALETTE.IT

THERE IS NO SUCH A THING AS
SOCIETY AND ITS PEOPLE.

LE PALETTE IS ALL ABOUT
HUMANS AND THEIR WILL TO
GROW.

WE DEFINE STRATEGIES TO
CONNECT PEOPLE THROUGH
CULTURE AND ART.

SHARING KNOWLEDGE
THROUGH TRAININGS WE
CUSTOMIZE SUSTAINABLE
PATHS FOLLOWING U.N.
GOALS TO ACTIVATE A
SUSTAINABLE CORPORATE
CULTURE.
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PROJECTS

Al QSXE THE DATE
WEEK 17APRIL
18DM
AD STATI IN LUDGO
CH COM 10 IOSONOPIPO
Bo MILANO, VIiA ORTI 1
DY DEA CAFFE

FOR IOSONOPIPO

GROWING TALENTS

ARCHBODY TEMPORARY
SHOW DURING MDW

POSITIONING EMERGING TALENT
B2C SALES ACTIVATIONS
B2B BRANDING STRATEGIES

CURATORSHIP AND
WORKSHOP: STATI IN LUOGO
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PROJECTS
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BLACK BEAN

ANDY WARHOL, CAMPBELLS' SOUP
FOR DEODATO GROUP

CRAFTING CONTENTS FOR
DEODATO ARTE GROUP

SOCIAL MEDIA CONTENTS
FOR ASIAN COLLECTORS

B2C NETWORK ACTIVATIONS
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PROJECT

15:56 7 S .-
< ey lnatissiore CRAFTING CONTENTS
PROPOSAL
3 100 MILA 15
post O follower seguiti

B2B + B2C
Loro Piana Fabrics SOCIAL MEDIA STRATEGY

Where the passion for the finest fabrics
creates infinite emotions.

loropiana.com
Corso Rolandi 10, Quarona

IP PROTECTION AND ASIA
o P BRANDS POSITIONING

4 loropianafabrics @

DEVELOPPING TAILORS' NETWORK

3 100 MILA 15

post follower seguiti

SHARING CORPORATE CULTURE

Loro Piana Fabrics

Where the passion for the finest fabrics
creates infinite emotions.
loropiana.com

Corso Rolandi 10, Quarona

FOR LOROPIANA FABRICS
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PROJECTS

MARANGONI CONNECTING COMMUNITIES
SHANGHAI

/OPEN DAY TRAININGS ON PRODUCTS AND

AN SRR BT CORPORATE CULTURE
M kB A

GOLDEN Gggggoﬂ]i;?:félgég BzC WORKSHOPS WITI—I

A — FASHION ACADEMIES
O=XEsn

e e ART CROSSOVER FOR SHOES

CUSTOMIZATION

BRIDGING ITALY TO CHINA

istitutomarangoni 0

anhancing talent since 1835

FOR GOLDEN GOOSE AND
ISTITUTO MARANGON!I
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PROJECTS

s of this secth vow how the Rattl Group supperts the achievement of Sustainable Development ‘ RAFTI NG ‘ ONTENTS
Goals 8, §, 12 and 15 To do this, the Ratti Group:
® Comnmits, yoas after yeae, to bt croativity and technalagical shgned up to tho Cote of Exhics and
and update the main certifications. divelopment, with a view to the Suppliers’ Code;
ab infomationad Lvel, on topkes such achipving continuous efficlency
ety = R T
e . TR ® Selects suppliers wha respect the products Lised in the procuction
# Conniks on B innovation Frort, p fhoththoendormnenl  phases, slso involuing s own COh4b4UNICAT|ON STl ?ATEGY
developing projects which peomote and human rights, and who have Supplors.

ESG AND CORPORATE CULTURE

STORYTELLING ON TEXTILE
SUSTAINABLE STANDARDS
FOR EUROPEAND ASIA

ESG INTERNAL ACTIVITIES
FOR EMPLOYEES

FOR GRUPPO MARZOTTO
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PROJECTS

| Outdoo Trussardi Casa

i Casa A| Bentley Home
RfE Amb
Heritage Collect

KiEFA) mhE T 4a KT HA]

FOR LUXURY LIVING GROUP

CRAFTING CONTENTS

HERITAGE COMMUNICATION

CONNECTING DEALERS NETWORK
ITALY TO CHINA

TRUSSARDI POP UP EVENT
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FOR FIDENZA VILLAGE

CONNECTING COMMUNITIES

WORKSHOP FOR
FIDENZA VILLAGE

DESIGN CULTURE
THE MEANING OF RED

PRESS ACTIVATION

B2C SALES ACTIVATION
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PROJECTS

CRAFTING CONTENTS
VISUAL IDENTITY

SOCIAL MEDIA CONTENTS
AND WEBSITE

BRAND IDENTITY

FOR CASA FINAMORE
BOUTIQUE HOTEL
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CONTACTS

contact@lepalette.it
graziana@lepalette.it
elisa@lepalette.it
www.lepalette.it

Viale Angelo Filippetti 1, Milano

Fuxing East Road 1260, Shanghai
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THANK YOU




