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 LE PALETTE IS A
CONSULTING AGENCY
ADVISING ON
COMMUNICATION AND
PRODUCTION OF CULTURAL
CONTENTS. 
LE PALETTE SUPPORTS
COMPANIES, ARTISTS,
DESIGNERS AND
PHILANTHROPISTS CRAFTING
CONTEMPORARY CULTURE.
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 B A S E D  I N  M I L A N O  A N D  S H A N G H A I  

L E  P A L E T T E  A P P R O A C H E S  E V E R Y  P R O J E C T  A S  A

C U R A T O R S H I P :  S U P P O R T I N G  T A L E N T S ,  D E S I G N E R S  A N D

A R T I S T S  S E E K I N G  R E P R E S E N T A T I O N  I N  E U R O P E  A N D  A S I A .

A C T I V A T I N G  C O L L A B O R A T I O N S  T H R O U G H  C U L T U R A L

C O N T E N T S  F O R  C O M P A N I E S  A N D  P U B L I C  I N S T I T U T I O N S .

G E N E R A T I N G  A  P O S I T I V E  S O C I A L  I M P A C T  F O R

C O M M U N I T I E S  T H R O U G H  M E A N I N G F U L  E N C O U N T E R S ,

C O R P O R A T E  T R A I N I N G S  A N D  C U L T U R A L  E V E N T S .  
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SERVICES
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TALENTS MANAGEMENT 

BRANDS COLLABORATIONS +
CONTENTS STRATEGY 

  
CONNECTING AND TRAININGS 
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SCOUTING TALENTS AND
SUPERVISING ARTISTIC
PROJECTS IN THEIR
ENTIRETY (CONCEPT,
SOURCING, ARTISTIC
DIRECTION, PARTNERSHIPS,
COMMUNICATION).
WORKING AS A
COLLECTIVE REPRESENTING
EMERGENTS AND
ESTABLISHED ONES.  
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THIS IS NOT 
A GALLERY

FOR ART AND CULTURE THERE
IS NO SUCH A THING AS
SOCIETY. 

LE PALETTE AIMS TO FIND THE
RIGHT PLACE AND TIME FOR
EVERY ARTIST TO BE SEEN,
GENERATING A DEEP IMPACT
ON PEOPLE’S MINDS AND
HEARTS. 

WE MIGHT COLLABORATE
WITH GALLERIES BUT OUR
GOAL IS TO BRING CULTURE
EVERYWHERE TO EVERYONE. 
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3D AND DIGITAL SCULPTURE PAINTINGS
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CRAFTING EACH MESSAGE
 REACHING A SOCIAL
IMPACT.CAMPAIGNS
ENCOMPASS EDITORIAL
CONTENTS,
COMMUNICATION TOOLS,
MEDIA AND SOCIAL MEDIA
PLANS. OUR
MILAN/SHANGHAI TEAM
WORK CLOSELY TO LET
BRANDS MESSAGE
RESONATE THROUGH NOT
CONVENTIONAL
CONTENTS. 
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THIS IS NOT 
MARKETING 

FOR COMPANIES THERE IS NO
SUCH A THING AS SOCIETY. 

LE PALETTE IS ONLY FOR
RESPONSIBLE COMPANIES
AWARE OF THE VALUE THEY
CAN GENERATE, THROUGH
“SOCIETING”  AND
COMMUNICATION.

CRAFTING STRATEGIES WITH
AN EYE ON CULTURE, UN
GOALS AND ESG. 

LIVING CONTEMPORARY AND
WILLING TO LAST CENTURIES. 
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HERITAGE AND

ARCHIVE 

MUSEI DI
IMPRESA

CATALOGUES
 CURATORSHIPS



C
O

N
N

EC
TI

N
G

C
O

M
M

U
N

IT
IE

S

CULTURE IS CONTAGIOUS A
NEVER ENDING CYCLE. 
LE PALETTE AIMS TO
FACILITATE MEANINGFUL
ENCOUNTERS THROUGH
CORPORATE TRAININGS,
OPEN LECTURES AND
 TALKS. 
CORPORATE TRAININGS
FOCUS ON SKILLS UPDATE
AS WELL AS EMPLOYEE
ENGAGEMENT.EVERY
CONTENT IS CUSTOMISED
ACCORDING THE AUDIENCE
AND COMPANIES KPI. 
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N4 N5 N6
TRAININGS

CORPORATE
CULTURE 

B2B AND B2C 
WORSHOPS 

ESG EXTERNAL
ACTIVITIES

BRAND
POSITIONING
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THIS IS NOT 
A COMPUTER 

THERE IS NO SUCH A THING AS
SOCIETY AND ITS PEOPLE. 
LE PALETTE IS ALL ABOUT
HUMANS AND THEIR WILL TO
GROW.  
WE DEFINE STRATEGIES TO
CONNECT PEOPLE  THROUGH
CULTURE AND ART. 
SHARING KNOWLEDGE
THROUGH TRAININGS WE
CUSTOMIZE SUSTAINABLE
 PATHS FOLLOWING U.N.
GOALS TO ACTIVATE  A
SUSTAINABLE CORPORATE
CULTURE.    
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GROWING TALENTS 

ARCHBODY TEMPORARY 
SHOW DURING MDW  

  
POSITIONING EMERGING TALENT

B2C SALES ACTIVATIONS

B2B BRANDING STRATEGIES

CURATORSHIP AND 
WORKSHOP: STATI IN LUOGO 
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FOR IOSONOPIPO
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CRAFTING CONTENTS FOR

DEODATO ARTE GROUP 
  

SOCIAL MEDIA CONTENTS 
FOR ASIAN COLLECTORS

B2C NETWORK ACTIVATIONS 
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ANDY WARHOL, CAMPBELLS’ SOUP
FOR DEODATO GROUP



PROJECTS
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CRAFTING CONTENTS 

B2B + B2C 
SOCIAL MEDIA STRATEGY  

  
IP PROTECTION AND ASIA

BRANDS POSITIONING

DEVELOPPING TAILORS’ NETWORK

SHARING CORPORATE CULTURE 
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FOR LOROPIANA FABRICS
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CONNECTING COMMUNITIES 

TRAININGS ON PRODUCTS AND 
CORPORATE CULTURE

B2C WORKSHOPS WITH 
FASHION ACADEMIES

  
ART CROSSOVER FOR SHOES 

CUSTOMIZATION 

BRIDGING ITALY TO CHINA
 

 

18/24 

FOR GOLDEN GOOSE AND
 ISTITUTO MARANGONI
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CRAFTING CONTENTS 

COMMUNICATION STRATEGY  
ESG AND CORPORATE CULTURE

STORYTELLING ON TEXTILE 
SUSTAINABLE STANDARDS 

FOR EUROPEAND ASIA 
  

ESG INTERNAL ACTIVITIES 
FOR EMPLOYEES 
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FOR GRUPPO MARZOTTO
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CRAFTING CONTENTS 

HERITAGE COMMUNICATION

CONNECTING DEALERS NETWORK
  ITALY TO CHINA 

TRUSSARDI POP UP EVENT 
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FOR LUXURY LIVING GROUP
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CONNECTING COMMUNITIES 

WORKSHOP FOR 
FIDENZA VILLAGE

DESIGN CULTURE
THE MEANING OF RED 

PRESS ACTIVATION

B2C SALES ACTIVATION 
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FOR FIDENZA VILLAGE
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CRAFTING CONTENTS 

VISUAL IDENTITY 
  

SOCIAL MEDIA CONTENTS 
AND WEBSITE

BRAND IDENTITY 
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FOR CASA FINAMORE
BOUTIQUE HOTEL
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contact@lepalette.it 
  

graziana@lepalette.it 

elisa@lepalette.it 

www.lepalette.it 

Viale Angelo Filippetti 1, Milano 

Fuxing East Road 1260, Shanghai 
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THANK YOU


